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Introductions

Ziga Vaupot Oracle ACE

Pro
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Country Manager, Slovenia
Principal Analytics Consultant
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Introducing Version 1 — Your Partner in Success

A leading Digital Transformation provider of cloud-based applications, data and platform development, modernisation, testing and next-

generation managed services.
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€350M+

Revenue

Top Tier Deep
Technology Partners

ORACLE

Partner ‘ RedHat

ORACLE

Cloud Program M|cr050ft Partner

AZure Expert AEP
e

y aws partner
WINNER ~—7 Network

3200+ Employees across our 17 offices worldwide:

UK & Ireland

o Cork

USA 9
©.. New York 9
O Ilinois 9

Spain
O Malaga

Slovenia

@ Slovenia
O Trzin

Recent Acquisitions

@ Automation Logic

DevOps transformation and
delivery

O Belfast © Edinburgh © WestMidlands © Surrey
© Dublin © Cheshire © London

o Newcastle

India

© Bangalore
© Ahmedabad

Australia
[
© Chatswood, NSW

Qubix

Ready-to-run Oracle

Solutions
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Oracle Strategy - We understand Oracle like no other

One of the largest Oracles Practices in Europe Our work is award winning

UKOUG ERP Partner
00000 @ of the Year Award
ﬂﬂﬂgﬂ UKOUG HCM Partner
of the Year Award
700+ 500+ Premier Oracle Clients across all UKOUG Managed

Services (Outsourcing and
Operations) Partner of the
Year Award - Applications

Partner '--Pah_Tﬁ_gn.':'__:u- I HL YEAR
With a track record that

extends over 25 years

dedicated ERP Consultants
delivering solutions and
services to 300+ customers

industry sectors
Providing complete end-to-
end solutions

Oracle Certified
Professionals with
specialisation delivery
across the entire stack

We are experts in Oracle ERP, SCM, EPM, HCM and Analytics Recognised experts in Oracle Cloud

rvi Service
ORACLE | 3€Mice  opacie
@ Partner Partner
m Expertizs in Expertise in
[SS==22) Oracle ERP Financials Cloud Human Resources (Core)
in EMEA-UKIE in EMEA-Western Eurape

4

Classification: Controlled

Oracle Cloud Apps
(SaaS)

Leading experts in enabling
enterprises to harness the power of
Oracle Cloud Apps
(ERP,EPM/HCM/Payroll/SCM) in an
increasingly complex technology
landscape, we help organisations to
transition smoothly from legacy
solutions to Oracle Cloud
Applications.

Copyright ©2023 Version 1. All rights reserved.

E-Business Suite

Experts in managing E-Business Suite
implementations, upgrades and
managed services for enterprise

organisations across a broad range of

sectors. We are responsible for some
of the largest European
implementations of E-Business Suite.

JD Edwards

Our JD Edwards experts offer leading
enterprise customers in
manufacturing industries the
complete range of services required
to license, install, implement and
maintain their JD Edwards systems,
from legacy through to World A9.2
and EnterpriseOne 9.2.

Peoplesoft

Experts in managing PeopleSoft
implementations, upgrades and
managed services for enterprise
organisations across a broad range of
sectors. We are responsible for over
200 PeopleSoft projects across 125
customers.

ORACLE

] PARTNERNETWORK

Cloud Program

ORACLE | Service
Partner

Expertise in

CSPE: Oracle Cloud Platform -
Oracle E-Business Suite
Applications to Oracle Cloud

n EMEA-Western Europe

RAC Service
© Le ‘ Partner

Espertise in
Oracle Cloud Platform Integration
1 EMEA-Yvestam Eurnpe

Service
ORACLE

Partner
Expertise i
PaoplaSoft Applications ta
Oracle Cloud
in CMCA Weslem Curupe

ORACLE ‘ Service
Partner

Experiise in

Oracle E-Business Suite
Applications to Oracle Cloud
in EMEA-Waatern Europa
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Delivering customer success in Oracle Applications
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~ Magic Quadrants for Analytics and Business Intelligence
Platforms (Gartner, April 2023)
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Gartner

Oracle is a Visionary in this Magic Quadrant. Oracle Analytics
Cloud (OAC) is its lead ABI Platform. While other cloud service
providers gain recognition for their productivity software,
Oracle is recognized for its leadership in database management
and comprehensive cloud business applications. Oracle Analytics
Cloud provides prebuilt OAC content for nearly every Oracle
business application as a key part of its go-to-market strategy. It
is also reducing the time to value for customers to deliver
advanced analytics by including 17 prebuilt data science
models.

In 2022, Oracle demonstrated leading-edge vision with
innovative new features including composability, action
frameworks, and a human realistic avatar presenting analytics
news. Its roadmap shows significant investment in external
connectivity to popular applications like ServiceNow, Mailchimp,
SurveyMonkey and Yelp.
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According to Gartner, Oracle’s Key Strengths & Cautions

Enterprise clond data and .
analytics WMowmentum in a crowded

market

Aungmented capabilities
throughout Oracle application-centric

Comprehevsive data

management Pricivg
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Enterprise cloud data and analytics

Oracle offers an end-to-end cloud solution, including infrastructure, data
management, analytics and analytic applications, with data centers in cloud
regions globally. In addition, Oracle Fusion Analytics offers native integration and

closed-loop actions for Oracle’s ERP, human capital management, supply chain
and NetSuite products, making it an excellent choice for Oracle business
application users (Gartner, 2023).

Classification: Controlled



End-to-end Analytics Solution

Data Sources Ingest, Transform

Persist, Curate, Create

Analyze, Learn, Predict

hrougid

Measure, Act
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Oracle Analytics Data Management

e Data Profiling and Recommendations

e Data Flows
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Augmented Capabilities Throughout

Oracle enhanced its already-strong augmented analytics capabilities by
enhancing its data storytelling capabilities. This further advances its integrated
graph analytics capabilities such as subgraphs, shortest path and page rank, as

well as enhancing explainability of ML models generated. Oracle is committed to
expanding the use of OAC to less technical users, demonstrated by its leading-
edge vision for the future of business consumer analytics. OAC is also the only
platform on the market to support NLQ in 28 languages (Gartner, 2023).
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Rich Data Visualization Capabilities

CEO Dashboard Visualize
< Year &
2019
Spend Spend YoY Units Sold Avg Spend/Unit Visits Avg Spend/Visit
i (5t 9.503.709 98,6 % 3.352.549 2,83 2.958.410 3,21
e Standard data visualization types . ¥ g 49 ! * ’ : . ’
. . . i
 Advanced data visualization types II I I I II I I I
- I - I n I l - I I I I - I l - -
. Spend (Sales) by Month Year-over-Year Spend by Month Units Sold by Month Avg Spend per Unit by Month Visits by Month Avg Spend per Visit by Month
e Comprehensive maps support
Spend Act. vs. Plan YoY Sales by Qtr YoY Units Sold by Qtr YoY Visits by Qtr
. . 932% 1060% =, 1020% ., 1020%
* Out-of-the-box analytic functions :
1% 93,0% 930% 1040% g0z, 1028% s0% | IR L BT w00% HAAR
S o5.0% . 1020% o s . 980% “
- 100,0% ! £ 960%
2 929% £
. g 980% 5 930% : 5 940%
* Story Tellin 4 '
g 96,0 % £ 000% g 920%
g 927% 940% - 88,0% 7 900%
92,6% 920% 920% i 870% 85,9 % . 880%
925% — — 90,0% - 840% e 860%
2019Q1  2019Q2  2019Q3  2019Q4 2019Q1 201902  2019Q3  2019Q4 2019Q1  2019Q2  2019Q3  2019Q4 2019Q1  2019Q2  2019Q3  2019Q4
Quarter Quarter Quarter Quarte
+++ Trend (95% Confidence) «++ Trend (95% Confidence) +++ Trend (95% Confidence) «++ Trend (95% Confidence)
@ Spend by Segment @ Spend by Category @ Spend by Manufacturer @ Spend by State
G N
1.722.706 (17,66 %) coLb - -’
CEREAL | 1,60 mio, . <1
FROZEN 1,20 mio.
5.326.328 (54,62 0,80 mio.
%)
5 B8AG |
2.703.275 (27,72 %) SNACKS 0,40 mio.
ORAL oo HE N EEESNENSENNN.--.
HYGIENE P @ & W oY o2 E e NO S Jow
PRODUCTS L s8hre %8 z g gzs2E 23
£ & 3 3 92 F < I 2 g
Nt Value Name 0,00 3,00 mio, 6,00 mic g5 e 5 8§ °z g = W 5 S # State-Province
B MAINSTREAM B VALUE Spend Manufactur Spend 158K T M
| Sales Summary  Category Sales ® 4 0D
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~ Examples of Augmented Analytics:

Autoinsights

Visualize  Present

l£ New Workbook Data

@® Click here or drag data to add a filter [S

Forecast of - Revenue
This table shows overall aggregation of metrics selected by

400 tis. Auto-Insights process. Columns that were selected from
this dataset were, Metrics : Units Sold, Revenue, Dimensio...

s Measures Overview
500 tis. Row Count 5.248
Units Sold Value 54.941
amons Revenue Value 5.093.361,17
@
= Units Sold by Record 10,47
> 400 ts.
3
= Revenue by Record 970,53
350 tis. Ratio Revenue, Units Sold 92,71
300 tis.
This visualization represents how Units Sold distributes
2501 _ against members of Channel. We found marked contrast
jan. apr jul okt jan. apr ol okt. jan. ape between the values of Units Sold for various members,...
2011 2012 2013

Quarter Forecast Units Sold Value

Total Units Sold Value 54.941

Units Sold vs Revenue

cataiog [

online |

rescier [N

; siore.

0 Stis. 10tis. 15ts. 20tis. 25ts. 30tis. 35tis
Units Sold Value

H

Chann

This pie chart shows how much the top 20% records in your
data weigh of the total value of Revenue metric for the
whole dataset. It's a good representation of importance of...

80/20 for Revenue

1,04 %
a1 498 %
a5 13,50 % "
a8
125K 8,3% 426 o 040M sM
Units Sold Value vs Revenue Value 56,63%
23,85%

Canvas 1 ®
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We found the following insights for this dataset

This pie chart shows how much the top 20% records in your
data weigh of the total value of Units Sold metric for the

whole dataset. It's a good representation of importance of...

80/20 for Units Sold

9,59 %
5,50 %

12,09 %
55K

39,93 %

32,88%

This heatmap shows count of records (in % of total) by
intersection of Channel and Segment dimensions. We

detected that a few cells have significantly higher or lower...

Records Count by Channel and Segment

Catalog Online Reseller Stor

Active Singles 2,53% 5,64 % 372%
Baby Boomers 122% 362% 2,21%
Others 0,80 % 1,60 % 1,16 % 457
Rural based 101% 3,18% 227% -
Seniors 0,30 % 0,71% 0,30% 2,15

This Line chart projects the value of Revenue over 3 future
Bill Date periods. The grey area on the right of the chart
shows forecasted values. Forecast is calculated using...

Forecast of - Revenue

600 tis.
550 tis.
500 tis.
450 tis.
400 tis.
350 tis.
300 tis.
250tis.

v
]
B

-2

dec. maj okt mar. avg. jan. jun. nov. apr
2010 2012 2013 2014

Quarter Forecast

This visualization shows how records in your data distribute
between different members of Channel. We found marked

contrast between the counts for these different members,...

Count of Records

Total Row Count  5.248

3,00 tis.
2,00 tis, I
ooo - |

Catalog Online Reseller Store

Row Count

o
]

Channel

This visualization helps understand how members of
Channel split as the value of Units Sold by record grows. In
this case, the split (colors) may be different for low Units...

Split of Channel +

Units Sold Value % 0,62
Channel Store
0.60 Uniits Sold Value Decile 1

Units Sold Value %

Units Sold Value Decile

This Line chart projects the number of rows over 3 future
Bill Date periods. The grey area on the right of the chart
shows forecasted values. Forecast is calculated using...

Forecast of Row Count

450

v Count

450

Row

350

250

dec. maj okt mar avg jan. jun. now. apr.
2010 2012 2013 2014

Quarter Forecast

//
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Automatically

| created insights,
| data visualizations
with commentary




~ Examples of Augmented Ana

Machine Learning

Apply
Madel

(3 LEAD sCO... Save Data

Apply Model
Model QBX Lead Score NeuralNetwork
4 Qutputs

Create Output Column Name

PredictedValue ’ PredictedValue

PredictionConfidence [ PredictionConfidence

4 Parameters

Maximum Null Value Percent i 80 ‘ v ‘ A ‘
Maximum Null Value Percent
Compute lift and gain i Yes v

Use this option to generate model lift and gain values
for this dataset. Note:- An additional output dataset
with the same name and suffix _LIFT will be created.

Target column to compute lift Converted

Column containing actual values to be used to
compute lift. This info is required to compute lift.

Positive class to compute lift | Yes

Positive class in target for which you want to calculate
lift. This info is required to compute lift.

15 Copyright ©2023 Version 1. All rights reserved.
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lytics:

LEAD SCORE NeuralNetwork

Binary Classification Model

General

Quality

Access

Details

Related

Positive Label for Converted

F1Value

Maodel Accuracy

Precision

Recall

False Positive Rate

Yes

93%

92%

89%

hrougid

Close

Predicted Values
Yes No Total
_;.% Yes - 78 699 (38 %)
E No 57 - 1149 (62 %)
€
B Total 678 (37 %) 1170 (63 %) 1848 (100 %}
o S 1005

M. 1007

Incorrect Preciotion o

Gain for Neural Network and Random Forest ML models

CumulativeGain, GainChartBaseline, OptimalGain, CumulativeGain, GainChartBaseline, OptimalGain

120

W CumulativeGain

B GainChartBaseline

W CumulativeGain
GainChartBaseline

Lift for Neural Network and Random Forest ML models

270

180

]

PopulationPercantile

W LiftChartBaseline M LiftValue
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Natural Language Query

16 Copyright ©2023 Version 1. All rights reserved.

Classification: Controlled

hrougid

es of Augmented Analytics:
Language Processing

[N

100 AR

Reveaur by Channel for Sersars

20 tis,
A0 s.
S0Ls.

AR i

ELTTY .

Catalag

Dnlire Razpller

Charne:

Slore

Fewarue by Rogian for Sariars

Aranue

AMERIZAS

APAC

Aegen

EMEN

Units Sold by Segment, Channel @ Units Sold by Segment, Channel ne p ol

Catalog Online Reseller Stare

Eehdiical Active Singles - | O I .
Bzby Boomers [ AR Y

Sepment & Units Sold Units Sold Units Scld  Units Sold

Active Singles 1493 3156 2065 8331 15.045
- Others |

Baby Boomers 772 Z20&a% L1&% 5.705 5.715 5
Othi 472 a4 HtT 2497 A.460 En e bessd .

1l 7 . X

Ere v seniors [N

R | 13 1.726 1,289 4,810 X

relbesed o ° ¢ B Srudents I N
Seniors 205 36T 170 1091 1833 Urban bassd _---
Students FED) 1433 1.082 4706 Te60

o s, é tis. 2 tis. 12 tis. 15 tis. 18 tis.
Urban based 7T 1370 1075 4268 7.490 Units Sald
Grand Total 5071 10.945 7517 31.408 54.241
Channel W Store W Reseller W Online W Catalog
@ Units Sold by Segment, Channel @ 12 @ Il

The data shows the Units Sold for a total of 7 Segments.
= When taken together, the seven Segments amount to a total value of 54,941, an average of 7,849,

* o Active Singles is the largest (27.38% of the total Units Sold).
= Baby Boomers is the second biggest (17.68% of the total Units Sold).
= Rural based is the third most important (15.36% of the total Units Sold).
+ Combined, the four other Segments make up the rest of the list, accounting for 39.58% of the total.

Your first dimension seems to be unordered. Unordered means that the data is not in chronalogical arder. This chart is commented as if you had added together all
the Channels. Stay tuned, future releases will improve captions for unordered dimensions.

Natural Language Generation
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Nroun =
Comprehensive Data Management

Oracle offers a powerful and cohesive view of data for its customers and every
persona across the D&A continuum. By using ML techniques and technology
based on the underlying OCI platform, the DBMS is able to tune, patch and

upgrade itself to provide stronger security. Clients who invest in Oracle products
across the D&A pipeline will see reduced efforts in data management and
integration (Gartner, 2023).
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Autonomous Database

@ =[+5+ 8

Oracle Complete Complete Automated
Autonomous Infrastructure Database Data Center Operations
Database Automation Automation

Classification: Controlled



~ Integrating Oracle Analytics with Oracle ADB:
Machine Learning

Rrou

Lot 322190 ]
= Antecadent Huie Lt Farber ot tems B =
e “ o F
@ Anosdert
e Pt ot Cemmody wwews  eolloeshec Gue e
BN NSGUCMESHAITK ALY e aesse izt mam  manm
(| O 0 TopH Racormendaions Taph Cerszquant Fraducts oy Ltk
' + 5?
@ © = z ) @ Comund OSSN G | CosenPdel | gS R g g Mk e
Add Data Join Union Rows  Filter Aggregate  SaveData  Create - — _— —_
Escsbgse BARILLA FETTUCCINE PSTA
ube

Add Data - BO¢

CREAMETTE FETTUCCINE
IIE Il B =p IE’ 1| H @ DA VINCI FETTUCCINE

Dataset BOSTOR

Selections (15)

BARILLA FETTUCCIME RIGATE

Add Select Rename  Transform herge Split Bin
Columns Columns Calumns Column Calumns Calumns MUELLER FETTUCCIME PASTA
Description PR
PRIVATE LABEL FETTUCCINE SPAGHETI
3 =~ L (@] RIVATE LABEL FETTUCCINI
When Run ] Pro Group Branch  Cumulative Time Series  Analyze Graph Database PRIVATE LABEL LINGUINE
Value Forecast  Sentimert  Analytics  Analytics RAGU\CHZ CREATION ALFROO RAGU CC DEL CHEDDAR
RAGU CHS CREATN PARM MOZZ
;ﬁ 0%0 Oﬁo 3}; & = RAGU LT PARM ALFRDO SAUCE e
o
Train Train Multi- Train Binary ~ Train AutobL | feply Model  Apply Al RAGU PARMESAN & MOZZ _
Murmeric Classifier Classifier Clustering Madel el
Prediction ROMZOM| FETTUGEIME FLORENTINE para v EREe awww nnes G s e
- RONZONI\ROASTED GAR FETT = hinin ey PASTLATD amiss amE e s e
< ) el @ ctcuirety; DENCIT N L " L POICYNATA vzrize, SV WS wuaGince  Mecomundution for Anlececanl  Rucrisesdl oo bor Cocsmsant €3 Thewacan B o DO M
Apply & o T )
bply S i S Sl
Script d i
B Y VI A S Frequent Itemsets & Recommendations
D001 0.00532 13 2.3099999430000002 O 053799995 M k B k A | .
D002 0027310001 0 7070000172 o 046900001 ( a r et aS et na yS I S)
.

(e P e o
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Graph
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Oracle Data Lakehouse
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Data Sources

Ingest, Transform

Batch Ingest
(OCI Data Integration,

LY

=

,| Data Integrator, Data

Persist, Curate, Create

Analyze, Learn, Predict

\| Visualize/Learn |

Measure, Act

7 (Analytics Cloud) |

, 8

: 1
s Transforms) | gf ~ g
Enterprise
1 Applications Serving People & Partners
H Real Time Ingest (Autonomous —_—m—m
[ >  (OClI GoldenGate, — : > Data Warehouse) Learn & Predict
oL E_ID_ \ 0OGG Marketplace) !  (Data Science, OML) |
s Batch Processing 0 API
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v End Users Streaming Processing [~ D D
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Bulk Transfer e —
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I Streaming Processing | (Object Storage) N Search F
! Sensors (OCI GoldenGate, : \ 7| (OClSearch) |
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~ Integrating Oracle Analytics with OCI Al services:

Ision, Language, Data Science

Analyze
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~ Sentiment &

Document Sentiment: | vee | asms

~ Aspect based sentiment

The menu eeme | cees | of Yakuza weo | oo | is & bit of a lottery. some plates resme | ema | are reslly good (ke most of the
Bushi rollg) ro==» o= and instead some olhers are tarible | the PIZZES sushi wesmr | o | and most of the

frincl startnrs) s | ases | Taking tis in cor

awddering fronm (e reet of e menu. We even ardered lor delivery more than ence and e packaging v | s | ey use is

great.”, Dec 10, 2019

| Sentence level sentiment

1. Tha rmanu of Yakuza is & bit of a lottary, some plates are really good (ke most of the sushi rolls) and instsad soma othars are

territle ( the pizza sushi and moet of the fried starters). | wee | 1aae

2. Taking this in considaration, it's a graat option i you feal like sushi and can avoid ondering from the rest of tha manu.

s

2 great [option asve | ssems | if you fael like

3. W even erdered fer delivery more than ence and the packaging they use is great.”,"Dec | = | amnm

410, 2019wt | sra
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Hey, wait! There's more! Forrester (Q1 2023) says ...

Farmaster Wave™ Data Maragement For Anaktics, O 2023

THE FORRESTER WAVE™
Data Management For Analytics

1 2023
Challengers Contanders
Stronger
curmant
oitering
A

Strong
Parformars Leaders

Ora

B Sironger strategy

Market presence

A gray bubble or open dol indicates a nonparticipating wesndor

Source: Formester Rasasrch, Inc. Linaulhorized mproduction, citaian, or distribution prohibited

25 Copyright ©2023 Version 1. All rights reserve d.

Classification: Controlled

Oracle has the most comprehensive DMA solution and a strong strategy. A
long-standing player in the DMA market, Oracle offers broad data
management capabilities, including support for data integration,
replication, persistence, modeling, transformation, and security. Oracle
has a clear, differentiated vision for its DMA product that includes support
to accelerate use cases via a more intelligent and automated DMA
platform that employs semantics, Al/ML, knowledge graph, intelligent
data tiering, and autonomous management of DMA capabilities. Its best-
of-breed roadmap focuses on strengthening data quality, data
transformation, advanced analytics, self-service, and automation
capabilities. Oracle’s commercial model lags the competition, and pricing
isn’t easily calculated without engaging with the vendor’s sales team.

Oracle’s current offering stands out for its real-time analytics, data
integration, data access, data security, tools, and in-platform analytics.
Oracle can continue to improve its support for data modeling, data
transformation, data governance, and visualization. Reference customers
praise its platform evolution and partner and vendor support. Oracle is a
good fit for customers that need to support large, complex DMA workloads
including real-time analytics and operational workloads.
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